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ABOUT WESTERN NATIONAL  
PARKS ASSOCIATION
Western National Parks Association (WNPA) is a private nonprofit 501(c)(3) 
corporation that supports the educational, scientific, and interpretive activities 
of the National Park Service (NPS). WNPA was formed in 1938 as a cooperating 
association to the NPS to support park programs, interpretative programming, 
and publications. 

WNPA’s mission is to advance education, interpretation, research, and 
community engagement with more than 70 park partners in 12 states 
throughout the West. WNPA’s affiliated parks are highly diverse, representing 
some of the most important natural, historical, and cultural resources of the 
United States, such as Saguaro National Park, Carlsbad Caverns National Park, 
Chaco Culture National Historical Park, Hubbell Trading Post National Historic 
Site, and Brown v. Board of Education National Historical Park. Our goal is to 
ensure that parks are increasingly valued by and accessible to all. 

Today, with more than 150 talented staff members and annual revenues 
of more than $24 million, WNPA manages retail park stores and cultivates 
the visitor experience in support of its park partners, as well as operating 

The National Parks Store at the home office in 
Tucson, Arizona. WNPA develops publications, 
programs, events, and “retail with a purpose” 
products to help visitors understand and connect 
with the history, culture, natural resources, 
and relevance of parks. Revenue from the park 
stores supports WNPA’s operations and provides 
direct financial and indirect aid to park partners. 
Additional revenue sources include ecommerce, 
membership, and philanthropy. Since 1938, 
WNPA has contributed over $130 million in direct 
financial support to parks. 
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https://wnpa.org/discover-our-parks/
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As a cooperating association, WNPA is a complex entity dedicated to 
supporting the educational and preservation mission of the National Park 
Service. WNPA operates under a signed Cooperating Association Agreement 
with the NPS and complies with applicable federal regulations governing 
cooperating associations. In addition to working directly with the regional and 
national offices of the NPS, WNPA staff works daily with NPS staff at each of 
WNPA’s affiliated parks.

The organization’s volunteer board of directors governs the organization. 
The chief executive officer and an executive team manage operations, 
the dedicated board, and staff. WNPA cultivates partnerships with other 
cooperating associations, volunteers, donors, researchers, and scholars to 
preserve and protect our national parks. WNPA has strong relationships 
with programmatic education partners, particularly organizations serving 
underrepresented youth such as Parks in Focus® and Ironwood Tree Experience. 
These partnerships deliver programs that help WNPA achieve its justice, equity, 
diversity, and inclusion (JEDI) goals, and support growth and development in 
this area. 

Learn more at 
www.wnpa.org

https://wnpa.org/board-of-directors/
https://wnpa.org/leadership-team/
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TUCSON, ARIZONA
Arizona’s second-largest city, home to WNPA and the University of Arizona, 
Tucson is a bustling city known for the breathtaking Sonoran Desert, amazing 
Southwestern cuisine, and 350 days of sunshine annually. The city is situated 
along the Santa Cruz River on a hilly plain of the Sonoran Desert rimmed by 
five mountain ranges. Living in Tucson includes many benefits—breathtaking 
scenery, diverse population, some of the best air quality in the country, 
affordable cost of living, wide range of outdoor activities, and an excellent 
variety of culinary experiences.

https://www.visittucson.org/
https://www.visittucson.org/plan-your-visit/about-tucson/weather/
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JOIN US AS OUR CHIEF MARKETING OFFICER
As a member of the executive leadership team, the chief marketing officer 
(CMO) will lead the brand, marketing, and external communications strategies. 
WNPA seeks an innovative, inclusive, thoughtful, hands-on leader, who has 
a passion for WNPA’s vision, mission, and love of public lands. The ideal 
candidate will possess the skills and experience to accelerate topline revenue 
growth and achieve aggressive near and long-term goals as WNPA evolves to 
support a higher level of mission impact to the NPS and visitors. 

WNPA has a strong executive leadership team and an engaged and 
experienced board. WNPA staff are a passionate group of individuals 
committed to protecting and supporting the nation’s national parks. WNPA is a 
nationally renowned organization that holds a strong reputation for integrity, 
collaboration, and excellence with the NPS, its park partners, and the public 
lands community. The chief marketing officer will educate key stakeholders—
including donors and members, the public, media, sponsors and potential 
sponsors, and various community organizations—to increase awareness of and 
consideration and preference for WNPA.
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The chief marketing officer will report to the chief 
executive officer and be responsible for

• Cultivating and leading the marketing team to drive organizational 
objectives and goals

• Growing brand awareness, supporting partner parks, and increasing 
revenue generation

• Leading marketing strategies to complement the organization’s 
objectives, strengthen the organizational brand or brands, and build public 
awareness of WNPA

• Guiding the evolution and integrity of the WNPA brand and the 
development and deployment of marketing strategies to achieve critical 
business objectives

• Overseeing community outreach and programming strategies to support 
initiatives

CANDIDATE PROFILE
The ideal candidate will have the following professional and personal qualities, 
skills, and characteristics.

Creative Forward-Thinking Innovator
• Proven experience in complex branding and marketing leadership

• Extensive knowledge and experience in the development and execution of 
ecommerce strategy

• Deep knowledge of current marketing technology tools and processes 
including but not limited to A-B testing, web development, SEO, and 
marketing automation

• Ability to plan, articulate, garner support for, and implement an annual 
strategic marketing plan including metrics for success
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Influential Leader
• Strong leadership and management skills, particularly in gaining 

consensus with different experience levels and personality types while 
inspiring staff via mentoring, development, and empowerment

• Capability to work with a wide range of people with differing and 
sometimes conflicting opinions

• Practices emotional intelligence and is comfortable with healthy conflict

• Collaboratively manage, work, and network across functions, departments, 
board members, and the National Park Service

• Capacity to represent WNPA clearly and professionally through excellent 
written and oral communication and interpersonal skills

Inclusive Mentor
• Mentor, develop, and foster existing marketing, creative, and publications 

professionals as a skillful hands-on leader 

• Develop relationships and work closely with direct reports to manage and 
lead the departmental teams while fostering a positive work/life balance 
for the team

• Establish a high-performance and continuous-improvement culture that 
values innovation and a commitment to quality

• Embrace, support, and demonstrate a commitment to diversity, equity, and 
inclusion, ideally including a track record of building inclusive teams and 
understanding the role of equity in team-building processes



Essential functions include the following tasks 
and any related tasks as assigned:

• Oversee the development and execution of strategies to drive the 
definition, growth, and visibility of the WNPA brand

• Serve as the steward of the organization’s brand and maintain WNPA’s 
brand guidelines, inclusive of its visual identity, naming architecture, 
position, pillars, and voice

• Develop objectives, goals, measurements, and expected outcomes for 
communications, marketing, and engagement activities

• Support and drive WNPA’s revenue diversification strategy to include a 
primary focus on retail, ecommerce, membership, and philanthropy

• Leverage data to evaluate the efficacy of various initiatives and 
approaches and use that to drive decisions and revise strategies

• Manage media and public relations strategies, including social media

• Supervise marketing publications, including website, annual reports, 
membership, and promotional and philanthropic materials

• Oversee, evaluate, and develop a long-term strategy for community 
outreach and programming services

• Maintain knowledge of emerging digital platforms, products, and services

• Forecast, draft, implement, and oversee the department’s operating 
budget

• Actively participate in board meetings and preparation, and serve as the 
liaison to the Board of Directors Marketing Committee
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Experienced Professional
• Data-driven, results-oriented marketing professional with 10+ years of 

experience across a suite of marketing skills, including crucial partnership 
management, creative teams, strategy development, digital strategy, 
performance marketing, and channels

• Nonprofit or other relevant experience

• Master’s degree in marketing or related field or equivalent demonstrated 
work experience and accomplishment

• Strong experience fostering and managing collaborative medium-sized 
teams

• Outstanding communication skills in writing, presentations, phone calls, 
and personal interactions

• Knowledge of a variety of computer programs including but not limited 
to databases, video conferencing software, Adobe Creative Suite, project 
management, email service providers, and Microsoft Office suite (Word, 
Excel, PowerPoint, Outlook, Teams, and SharePoint)

Western National Parks Association | BRAND GUIDE

Brand Guide
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COMPENSATION & BENEFITS
The annual base salary for this role starts at $140,000, commensurate with 
qualifications and experience. WNPA offers a generous and comprehensive 
benefits package, including medical plan options, health spending accounts, 
and a 403(b)-retirement plan with a generous employer match program.

The position may be remote or based at the home office in Tucson, Arizona. 
Consideration will be given to qualified candidates with a proven ability to 
perform remote job functions successfully and manage a team and technology. 
Remote positions are required to travel to the home office in Tucson, Arizona, 
frequently. Occasional travel is required for board meetings, conferences, and 
partner park visits.

Please note that applicable federal regulations currently require all WNPA 
employees to submit verification of vaccination from the COVID-19 virus unless 
the employee is eligible for a medical or religious exemption.
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TO APPLY
If you would like to apply for this role, please submit your application online.

All inquiries and discussions will be strictly confidential.

WNPA is committed to providing reasonable accommodation for persons living 
with disabilities. If you are a qualified individual living with a disability and 
need assistance with applying for this position, please email Human Resources 
at hr@wnpa.org If you are selected for an interview, WNPA will provide 
additional information regarding how to request an accommodation for the 
interview process.

Western National Parks Association is an equal opportunity employer. We 
evaluate qualified applicants without regard to age, color, disability, gender 
identity, the presence of genetic information, a non-job-related medical 
condition, national origin, race, religion, sex, sexual orientation, veteran status, 
and other legally protected characteristics.

mailto:mail%20to:hr%40wnpa.org?subject=

